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ABSTRACT 
 
 
Malaysia is giving a high weightage on the expansion of its islamic financial 
institution. Malaysia has a wide range of islamic financial products which have been a 
great competitors to the current conventional products. Thus, this paper aims to discuss 
comparison between Islamic and conventional product in car financing at Maybank's, 
looking at the various components of the product from the application until the financing 
facilities. The novelty of this pages is to come out with a clear comparison between 
islamic and conventional products and finally suggest for improvement. In addition, 
customers can assess their own car financing is a more convenient and affordable and a 
good impact in the business of hire purchase. It also will show more clearly the 
differences between the two types of hire purchase financing and lastly this paper also 
about some methods proposed to expand financing in car hire purchase business in 
Maybank. 
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(AITAB), Maybank‟s, car financing, comparison. 
 
 
 
 
 
 
 
 
 
 
vi 
 
TABLE OF CONTENTS 
 
ABSTRACT                                                                                                                       iv                                                               
ACKNOWLEDGEMENT                                                                                                 v 
TABLE OF CONTENTS                                                                                                 vi       
LIST OF TABLES                                                                                                          viii 
LIST OF FIGURES                                                                                                          ix 
LIST OF ABBREVIATIONS                                                                                          ix 
 
CHAPTER 1: INTRODUCTION 
1.1 INTRODUCTION                                                                                                         1 
1.2 RESEARCH OBJECTIVE                                                                                            2 
 
CHAPTER 2: LITERATURE REVIEW 
2.1 THE COMPARISON BETWEEN ISLAMIC AND CONVENTIONAL                    3 
2.2 HIRE PURCHASE IN MAYBANK                                                                            5 
2.3 ISLAMIC HIRE PURCHASE                                                                                     7 
 
CHAPTER 3: RESEARCH METODOLOGY                                                            14 
 
CHAPTER 4: ANALYSIS 
4.1 THE COMPARISON BETWEEN ISLAMIC AND CONVENTIONAL CAR 
FINANCING PRODUCT                                                                                                15 
4.2 IJARAH THUMMA AL-BAI (AITAB)                                                                    19 
4.3 THE COMPARISON BETWEEN ISLAMIC AND CONVENTIONAL CAR 
FINANCING PRODUCT                                                                                                38 
vii 
 
4.4 THE INVETIGATION ABOUT DEMAND AGAINST THE PRODUCT OF CAR 
FINANCING IN ISLAMIC AND CONENTIONAL AT MAYBANK.                       40 
CONCLUSION                                                                                                             43 
REFERENCES                                                                                                             46 
APPENDICES                                                                                                              47 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
